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Who are homeschool

families today?

Intentional education
consumers

They choose curriculum,
technology, enrichment,
services, and resources
based on each child's
needs.

@ ‘What creates trust? Y

Consistency

Families respond to
brands they repeatedly
encounter, understand,
and believe will support
their child’s learning.

How do funding

programs change
the market?

More families gain
purchasing power

ESA, scholarship, and
education-funding programs
expand access while
increasing the need for
trusted preducts and clear
discovery systems.
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More Families

More parents are
choaosing homeschooling
for freedom, flexibility,
and focus on what
matters most.

.- Homeschool Market g

Inside the

7 things every education brand should understand
before reaching homeschool families.
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the market?

A national and growing
education segment
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Millions of
families are making
personalized education
decisions every day.

Millions of students
participate in homeschooling,
hybrid learning, microschools,
and other forms of
personalized education.

How do families
discover new
products?
Through connected
sources

Recommendations, reviews,
educational content,
communities, email, search,
social media, advertising,
and marketplaces all
contribute to discovery.

‘When do homeschool
families buy?

Purchasing happens
throughout the year

oo
oo
on

What is the hardest part
about reaching families?

] : The strongest planning and
Being discovered

curriculum-buying season
usually occurs from late
spring through early fall,
with supplemental
purchasing continuing
during winter.

The market is decentralized.
Families actively search for
solutions, but brands need
multiple trusted pathways
to become visible.

The homeschool market is shaped by growth, choice, and opportunity.
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More Technology More Choices More Communities More Funding More Potential
Digital tools and Families choose from Peer support and Education freedom A growing market with
online resources make mare curriculum, enline communities programs open doors a long runway for
personalized learning classes, services, and help families learn, for more families and education brands
more effective and solutions than ever share, and grow more opportunities. that show up well.
accessible, before. together.

Well Planned Advertiser | Understanding Today’s Homeschool Families




