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UNDERSTANDING WHO THEY ARE
BEYOND THE MYTHS

+
Homeschool families are as diverse as
the communities they live in. They come
from every background, belief system,
and lifestyle—united by one goal:
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THE MYTH THE REALITY

There is one type of Millions of diverse families with
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C( Q_j homeschool family. ﬂ__@] different values, goals, and approaches.

They live everywhere—urban,
suburban, and rural.

Homeschoolers live in
rural areas.
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Families include religious, secular,
and everything in between.

Homeschooling is
mostly religious.
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Homeschoolers use
one curriculum.

They use multiple resources and mix
products to fit their children.

They value quality, trust, support,
and long-term results.

They only shop based
on price.
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More than 3 millisn students

represent one of America’s fastest-growing
education markets.
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\ families with a long-term
o [ i [ . % Homeschool . commitment to their
Famllles =4 hla Journey oM. children’s education and
\ - Y \ a deep focus on values,
relationships, and

+ < | P T \ - communty
NOT ONE AUDIENCE.

Many Differenl Ty | NS w7 [J/%”  Families using ESA, SGO,
M#’ éﬁél" JWM?’?. —— > i W [ g Ao :’“ or scholarship funds to
. » X . Y 1¥ e - personalize education.
! New to homeschooling ; b Rt | A 9 The I i

. X " : : g ) > f f ¥ are value-conscious,
Homeschooling looks different for every i and often navigating the y ( _ © quality-driven, and
family—but every journey is valid, every /- transition from public i B - (A % research every purchase
] school, They are seeking H ’ carefully.
o : 1 \ guidance, building At One Communlty.'
is at the heart of it. fidence, and looki i

& BN N W Many Paths.

for trusted resources.
One Purpose.

choice is intentional, and every child

Here are the five primary homeschool
journeys we see in today's market.

Personalized
Learning
Journey
Learning 7
Journey

Families that blend
homeschooling with
co-ops, micreschools,

Families supporting children
with unique learning needs,
3 | \ special interests, or gifted
enline learning, or ey N - S & abilities. They invest in
pﬂl‘l’-til‘ﬂﬂ programs. 3 resources that 'ﬁl 1|"Iﬂ-if
Flexibility and balance - child's individual path.

are key.

+ WHAT THEY VALUE MOST

Trust & relationships Guidance ! CJD Funding access 4 Flexibility

recommendations

Community
connection

: Reviews & T : :
Proven curriculum : i:f' e \\/j Approved vendors ' Mix & match options D/_'ﬂ‘ﬁ Individual progress

[ ! —h
Simplicity i 4}\;_%} Quality & outcomes | Convenience Q‘\?}Jﬁg Specialized support

The homeschool market isn’t one audience to reach. & ;

] . . . .‘ *
IUs Thousands of unique educalisnal, journeys f
connected by one common goal—helping every child learn h"‘ [
in the way that serves them best.
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The Homeschool

+
. Market at a Glance
— . —— e
3 A SNAPSHOT OF ONE OF AMERICA'S ? '
e FASTEST-GROWING EDUCATION MARKETS. WHY GROWTH

i Homeschooled 3 /
\ Students s : 1 . 6M ek
\ and growing ¥ - ! Hoprna;z:::i!;sool

in the U.S.

More Families
'. I"-. More parents are choosing
f N homeschooling for the
freedom, flexibility, and
focus on what matters most—
their children.
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More Choice

Families are purchasing
across more categories
than ever before—curriculum,
classes, resources, technology,

i - e A\ .-'. ; ;
All 50 States + = . \\‘ g +:5 Fa;tlest Gr({wmg : and experiences.
' == ternative : = e
A nationwide 5 . o : ! v
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united by ol ol 3\",'. : I H L= Model )
. education. %qfﬁ" >y '\.foroveradecade./,‘
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> 44 RS More Opportunity

Education companies have

DIVERSE. DEDICATED. GROWING. more ways than ever to
One mission—education that ﬁ&sv comnectenve andimakaly i
A F

a lasting impact.

—— — — .
Early Homeschool Internet Era COVID Expansion ESA Growth Personalized
Movement Resources and online A turning point—millions Education freedom : Education
Small, faith-driven communities make of families discovered programs open doors H Families demand and
beginnings focused on : hemeschooling more ! homeschooling and for more families and embrace customized,
education at home. accessible. new possibilities. more choices. child-centered learning
] ' experiences.

x/-\/’ Homeschooling is no longer a niche.

shaping the future of education.
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: No Two Learning 7
.+ Journeys Look Alike .

They build personalized learning libraries.

Every homeschnol family builds a learnmg journey
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Curriculum : Music STEM Art ~ Outdoor Learning /

Build knowledge : Inspire creativity Encourage curiosity Develop imagination Connect with nature
and skills. : and expression. and discovery. and confidence. : and the world.
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Families Discover New Products

Families Rarely

Buy Immediately

Discovery Happens Everywhere

Homeschool families move seamlessly between
channels. The strongest brands show up
consistently with helpful, relevant messaging. | 5=

" @

One exposure
isn't enough.

+

Recognition

' builds

familiarity.
+ —

Trust builds
confidence.

+

Confidence
creates
purchases.

¢_

Happy families
recommend to
others—starting
the cycle again.
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Where Homeschool

Discovery doesn’t happen in one place.

It happens across a connected ecosystem.
PP y The Most Trusted

Discovery Sources

000 Friends &
o R

Facebook Groups Fataguars Recommendations

EiComminity Stories &

Conversations Py @ ﬁ Reviews from

b . Other Parents
s o b %
! | Curriculum
L LIFTI
. > 000

Y- P 4 . @ ED‘J Communities &

IJ @ A Facebook Groups

© =

YouTube

Reviews & Ideas &
Tuterials Inspiration @ [B Video Content
I I
! | & Demos
+ +
& A @ @ Google Search
ls' Wil I > & Research
4 ’ > @ @ Programmatic
Podcasts Curriculum Retargeting Ads
& Influencer 'Reuiews & Reminders that
Recommendations = -~ = Blogs bring solutions
N NG == - o’ back to mind
A - h S 2 P .
r 0@ @ m Meta (Facebook
£ d i “ﬂ | & Instagram) Ads
\ Ry LN y Relevant ads seen
- = = T— in the feeds they
Google Search . e e Co-ops & Local already trust
Research & Communities
Comparisons Education @ Education
Marketplaces t—  Marketplaces
& Directories & Directories
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Search
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Every Step
Builds Trust

Homeschool families
rarely buy the first
time. They need
time, value, and
repeated positive
experiences.

*

Awarenass
creates interest.

Familiarity
creates trust.

Trust
creates confidence.

Confidence
creates purchases.

Happy families
create advocates.
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he Homeschool
iscovery Journey

From first awareness to lifelong advocate.
R . —_

o €<

Reading reviews

Friend _, -
Recommendation Google Search Roviews
A trusted friend They research opticns & Research
shares somaething ! and look for answers.
that helps. = &
= .‘ﬁ‘b‘}"ﬁ-\-— h—‘\_: "__ - - _l?_,:). '% » and comparing
&= i & 7w experiences.
- : e
T S
2 Lol .
P St
® e
B @ R
Visit Company ;
Website Email Signup
Leaming more, & Follow Social Engagement
exFﬂcrang, and p n Staying connected Fallowing on social media
building trust. E ' for ideas, tips, &:@ and engaging with helpful
m—— Sy and resources. content and community.
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f, rogrammatic Meta Ads Purchase g
By Retargeting Ads (Facabook & Instagram) e
e ; F They buy with =
¥ Helpful reminders R Relevant ads keep confidence from
appear as they m your brand top of \iid  a brand they trust. m
browse online. mind across social. s
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— ¢ THE VISIBILITY ENGINE «-

Omnichannel visibility keeps your brand present, trusted, and top of mind.

Email Outr\uclh i GSE?: ::;'Th Organic Social
Halpful emails @ e { (Facebook, Instagram,
that educate LT ; Families search. - Pinterest)
and inspire. . g Moke sure thoy E T
. = rdlyou nGage, inspire,

Blogs & Content

and build community.

Wabsites E J
In-depth articles ;:F?I:mA:;tuc
that build suthority > - #

and trust, @ Reach familios across

the websites they

YouTube Content heer S R already wvisit.
Visual learning that u :
- Meta Advertising
shows real value,
m. (Facebook & Instagram)
Podcasts Highly rilevant ads

On-the-go inspiration

that drive action.

and expert insights, H %
frobge Famlly Communities & Forums
el DR e B v
5 e conversations families
trusted education already trust,
markatplaces.

It’s not about being everywhere.

[s ahout being seen, trusted, and chosen.

At the right time, in the right way, on the right channels.
b
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Recommend to
Another Family
The cycle continues—
strong families build
strong communities.
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Omnichannel
Visibility Works
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Reaches families
where they are.

Builds farniliarity
over time.

Creates trust
through relevance.

Drives confident
purchasing
decisions.

Genarates loyal
customers and
advocates.
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The Power of

The brands families remember are the
brands they repeatedly encounter.
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The most successful education brands P N T - 5T

2 aren’t always the loudest. (@D\],, . @ ",,,.f @ A ’ E ‘___, *
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and, again unilil trust feﬁ&' W Recognition  Familiarity Trust Purchase Advacacy
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Every purchase is really
a decision about a child’s future. y ¢

— @ — |

Can | trust Will this truly

help my child?

Is this right for

this company? MY learner?

) 4

Do families like
mine recommend it? |

Will this suppert
where we're going?

_ MORE CONTENT
| MORE WORKSHEETS

Homeschool families rarely buy
the product with the most features.
They chosse The sne thal mest

',.rf__’ .tﬁ tg‘ - . s ,"
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Plarning e . & Heavy Buying .,

N ==
Research, compare Sp Sl 'f“"’f

Purchase curriculum,
resources, and
materials for the

options, set goals,
and plan the

year ahead. upcoming year.

— () —
Homeschool families

plan, purchase, and
prepare all year long. .

Add enrichment,
extra resources,
. and new interests

e A8 s as needed.
A v

Put plans into action,
start learning,
and establish
routines.

g ¥a i

Every season has a purpose.
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What Builds Trust

|

ey gl o
g @] ' | Consistency
: b / / . 0 ‘
' \wj' ' Authenticity -
*@v wﬂlg ' Expertise !

e \
4% ' | Community

i L

\ @ _ | Transparency

{'J >

Families trust the brands that
' long before they're ready to buy.
€ v B
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Common Purchasing *
Mlstakes Brands Make

~— i\
THE WRONG PATH _ THE RIGHT PATH ’.‘s;}
Leads Away Leads to Trust,
from Families ~ Relationships &
4 Real Impact

Solve ReaI
, V Problems

Stay
Connected

vo< | Every marketing decision either
YN v o or farther away.
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Key Takeaways

.

When you understand the family, v
'

everything else becomes easier.

Who Homeschool & = °
Families Are ~ » 783
e

Different
Learning
Journeys o

e Where Families
¢ Discover

@ Visibility
Creates
~ Recognition

: L’-'ilrm'm_u It

Y

e S _ i 1 GF(J\-.-”.I f
@ What Builds
Trust
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child.
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Every resource. Every lesson. Every relationship. Every

Built by homeschoolers. i Designed for education brands.
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